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Prime Big Deal Days 2024

For the third year in a row, Amazon kicked off the holiday season early with
its Prime Big Deal Days (PBDD) event, which took place October 8th and
9th. According to Amazon, this year marked its biggest October shopping
event yet, with higher sales and more items sold than ever before. 95% of
consumers who shopped knew the event was happening before they hit
the site—Amazon has (quickly) established this event within the shopping
calendar, and consumers now look forward to it. PBDD is the unofficial
start of the holiday shopping season for some—26% bought holiday gifts—
but most consumers take advantage of the sale for everyday items.
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